
Summary Report





This summer, we hosted: 

79 campers

58 staff members

Nearly 100 teen volunteers

15 typical friends

4 parent leadership 
volunteers 



2 Campus Coordinators

2 Lead coaches – Both 
are Board Certified 
Behavior Analysts 

7 assistant coaches 

15 lead teachers 

32 instructors



We measure Kids for Camp’s impact on our families 
and staff through both surveys and data 

This year, we had 83% participation on both the 
parent survey and the staff survey
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Rate your satisfaction with the learning targets 
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 1 Lead Coach, 4 Assistant Coaches

 Seven classrooms  

 34 campers – ages 2 to 12

 Assessment tool - VB-MAPP

 Mands and Social Skills



 80% of all targets introduced were mastered

 Over the course of five weeks, 312 targets were 
introduced to our campers; 250 targets were 
mastered
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 1 lead coach, 3 assistant coaches

 45 campers (ages 12 – 25)

 4 Young Teens classes

 3 JTP teens classes 

 Social skills training, job skills training, and natural 
environment teaching around the community
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Continued partnerships 

• Manna Food Pantries

• Bodacious Olive

• PURE Friendship 

Ministries at Marcus 

Pointe Baptist Church

• Sacred Heart Hospital

New business partners

• Hampton Inn Airport

• Travelodge Pensacola 

Beach

• The Fish House



o Camp is able to 

provide teens 

with opportunities 

to practice their 

skills in the 

community and 

through different 

activities.

o Teen volunteers 

are an integral 

part of our social 

skills curriculum



You made a difference!


