KIDS FOR CAMP 2014
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CREATING CONNECTICGNS IN OUR COMMUNITY




This summer, we hosted:
=79 campers

= 58 staff members

- =Nearly 100 teen volunteers
= 15 typical friends

=4 parent leadership
volunteers




OUR AMAZING STARFF

=2 Campus Coordinators

= 2 Lead coaches — Both
are Board Certified
Behavior Analysts

= 7 assistant coaches
= 15 lead teachers
=« 32 instructors




HOW WE MEASURE SUCCESS

We measure Kids for Camp’s impact on our families
and staff through both surveys and data

This year, we had 83% participation on both the
parent survey and the staff survey



PARENT SURVEY RESULTS

RATEYOUR OVERALL SATISFACTION WITH KIDS
FOR CAMP, IN GENERAL
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PARENT SURVEY RESULTS

Rate your satisfaction with the learning targets
chosen for your child at camp

Very Satisfied, 43




PARENT SURVEY RESULTS

Recommend Camp to Another Parent
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STAFF SURVEY RESULTS

Satisfaction with lead coaches
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STAFF SURVEY RESULTS

Likelihood of using training in a
classroom in the fall
I will not be working
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PROFESSIONAL DEVELOPMENT

Staff Progress
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HOLM CAMPUS




A QUICK LOOK AT HOLM

= 1 Lead Coach, 4 Assistant Coaches

= Seven classrooms

= 34 campers —ages 2 to 12

= Assessment tool - VB-MAPP
= Mands and Social Skills



BUILDING BLOCKS OF SUCCESS

= 80% of all targets introduced were mastered

= Over the course of five weeks, 312 targets were
introduced to our campers; 250 targets were
mastered




CAMPER GRINS

Targets
AILEEN KELLY AVIANNA AMANDA ANNA

Hm Introduced Mastered
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COMMUNITY COMES TO HOLM
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FROM YOUNG TEENS T0 YOUNG ADULTS

= ] lead coach, 3 assistant coaches
= 45 campers (ages 12 — 25)
= 4 Young Teens classes

= 3 JIP teens classes

= Social skills training, job skills training, and natural
environment teaching around the community







YOUNG TEENS

Targets
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JOB TRANSITION PROGRAM
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LEARNING SKILLS IN THE COMMUNITY

New business partners

* Hampton Inn Airport

* Travelodge Pensacola
Beach

* The Fish House

8 Continued partnerships

* Manna Food Pantries

* Bodacious Olive

* PURE Friendship
Ministries at Marcus
Pointe Baptist Church

* DSacred Heart Hospitgd‘)




SOMETIMES
IT IS ALL FUN
AND GAMES

Camp is able to
provide teens
with opportunities
to practice their
skills in the
community and
through different
activities.

o Teen volunteers
are an integral
part of our social
skills curriculum
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You made a difference!



